
Maritime/Multimodal/Trade Logistics
Combining analysis and news 
Driver of Canadian and international trade

www.maritimemag.com
été • Summer 2023 
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CANADIAN PORTS GOING FULL BLAST 
IN MASTERING SUPPLY ChAIN 

LES PORTS CANADIENS ACCÉLÈRENT LA MAÎTRISE 
DE LA ChAÎNE D’APPROVISIONNEMENT

INDO-PACIFIC
Significant growth potential 
for Canadian trade

INDO-PACIFIQUE
Important potentiel 
de croissance pour le 
commerce canadien

www.maritimemag.com
AUTOMNE • AUTUMN 2023 
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“NEW NORMAL” IN CANADA-NORTH ATLANTIC TRADE 
«NOUVELLE NORMALITÉ» 

DANS LE COMMERCE ATLANTIQUE NORD

Energy and infrastructure 
demands spark 
project/breakbulk transport

Les demandes d’énergie et 
d’infrastructures stimulent 
le transport de cargaison 
spéciales/breakbulk

ACPA-AAPC 2023
Spotlight on supply chains
L’accent sur les chaines 
d’approvisionnement

www.maritimemag.com
HIVER • WINTER 2023-2024 
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GREAT LAKES/ST. LAWRENCE SYSTEM
UNfLiNChiNG opTiMiSM dRivES iNdUSTRY STAKEhoLdERS 

RÉSEAU GRANdS LACS–SAiNT-LAURENT
LES ACTEURS dE L’iNdUSTRiE 

SoNT RÉSoLUMENT opTiMiSTES

Canada’s shipyards thriving 
from surge of business

Activité bourdonnante dans 
les chantiers navals du Canada

www.maritimemag.com
Digital edition – Free access online to exact replica of the print edition. 
[Additional exposure to the advertiser]
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National Advertising Rates                 CAN$
All positions four-colour process                            PER INSERTION

Size 	 1 time 	 2 times 	 4 times

1 page 	 $3,180 	 $3,100 	 $2,950
1/2 page 	 $2,150 	 $2,100 	 $2,000
1/3 page 	 $1,780 	 $1,725 	 $1,650
1/4 page 	 $1,590 	 $1,550 	 $1,475
Double-page spread (page 2 and 3 
- before the Table of contents) 	 $6,700      	 $6,500   	 $6,350
Page One Premier Position 	 $3,700 	 $3,500 	 $3,350
Editor’s column (Premium position,	 $3,700 	 $3,500 	 $3,350
left hand side, facing the column)

Back Cover 	 $4,200 	 $4,000 	 $3,800
Inside Back Cover 	 $3,700 	 $3,500 	 $3,350
Inside Front Cover 	 $3,700 	 $3,500 	 $3,350

Special position : extra 20%
ADVERTORIAL: Please, call us.
Insert & additional colour : Please, call us.

TRIM SIZE
8 1/4” X 10 7/8”

210 mm X 276 mm

7 3/16” X 9 3/4”
182 mm X 248 mm

1 PAGE

7 3/16” X 4 3/4”
182 mm X 120 mm

1/2  PAGE

3 1/2” X 9 3/4”
89 mm X 248 mm

1/2  PAGE

7 3/16” X 3 1/16”
182 mm X 78 mm

1/3  PAGE

7 3/16” X 2 1/4”
182 mm X 59 mm

1/4  PAGE

3 1/2” X 2 1/8”
89 mm X 57 mm

1/8  PAGE

CONTACT :   
Sophie BELINA BRZOZOWSKA

Publisher
Tel: +1 514-937-5080 (Direct line)
sbrzozowska@maritimemag.com

•  Acceptance of any advertisement 
   is at the sole discretion of the publisher.
•  Additional charges for production 
   of camera-ready material.

Document accepted:
•  Press Quality PDF 
   – High resolution (300 dpi)

SENDING OF MATERIAL  
sbrzozowska@maritimemag.com  
www.WeTransfer.com (simple and practical for large file)

Web ad banner 
on the Home page: upon request.

FILES : JPG or PNG

Formats
Horizontal:  
width = 540 pixels
depth = 114 pixels

Medium Rectangle:
width: 300 pixels  
depth: 250 pixels

Our Sponsors’ Content
For those industry stakeholders who could be 

interested, we offer a new marketing opportunity to 
display a paid e-advertorial content section.

https://twitter.com/maritimemag1
https://www.facebook.com/Maritimemag/
https://www.linkedin.com/company/64260477-admin/about/
http://www.maritimemag.com
http://www.maritimemag.com
http://www.maritimemag.com
http://www.maritimemag.com
mailto:sbrzozowska@maritimemag.com
http://www.WeTransfer.com
mailto:sbrzozowska@maritimemag.com

